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Vxka3arean, mnapopmupyromnme
00 00BEKTAX MPUTSKEHMS, IIPEAYCMOTPEHHbIE
T'OCT P 52290-2004: cpeAcTBa pacupoCTpaHEeHMsI
HAPYIKHOM PEKAAMBI AU HET?
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B craTbe paccMaTpuBaeTcs BOIIPOC OTHECEHUSI yKazaTtesieil, THPOPMUPYIOIINX 00 00beKTaX MPUTSIKECHUS, TIPEITyCMOTPEH-
Hbix TOCT P 52290-2004 K pekaaMHBIM KOHCTPYKLUSIM. JIJIsl ero pelieHuss Ha OCHOBaHUM aHajlu3a CyneOHON MPaKTUKKU 1
pazbsicHeHnit MAC Poccuu nccnenyercss MHGOPMALIMS, COmepKallasicst Ha TaKUX yKa3aTeJIsIX ¢ 1e/IbIO BBISIBJICHUS B HE MTpH-
3HAKOB peKJIaMbl. Jle1aroTcst onpeaeaeHHbIE BHIBOIL.
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Signs Informing of Objects of Attraction Stipulated by GOST R 52290-2004:
Are They to be Considered Outdoor Advertising Distribution Means?
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The article discusses the classification of signs informing about the object of attraction stipulated by GOST R 52290-2004 an
advertising structure. For its decision, based on the analysis of judicial practice and explanations of the FAS Russia examines the
information contained on such signs with the purpose of identifying any symptoms of advertisings. Certain conclusions are drawn.
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