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B naHHOI1 cTaThe MPOU3BEEH aHAIU3 COBPEMEHHOI'O COCTOSIHUS 071arOTBOPUTEILHOCTH, TIPU 3TOM aBTOPbI OTMEYAIOT, YTO,
HECMOTpPSI Ha COXPaHSIONIMECs] UCTOPUUECKNE TeHACHIIMU (DUIAHTPOIMU, COBpEMEHHasi 0JIaroTBOPUTEIbHOCTb B YCJIOBUSIX
rJ100aM3alK U Iepexona K MHGOPMalMOHHOMY OOIIECTBY MPUOOPETaeT HOBbIE YepThl, 0COOCHHO TaHHOE KacaeTcsl OpraHu-
3aluii, pa3BUBAIOIIMX UAeU KOPITOPATUBHOM COLIMAIbHOM OTBETCTBEHHOCTH. Ha OCHOBE COBpeMEHHBIX UCCIIEIOBAHUIA aBTOPBI
BBIICJISIIOT HECKOJIBKO MOJIeJIell KOPIIOPAaTUBHOM COLIMAIbHOM OTBETCTBEHHOCTH: T€PMAHCKYI0, aHIJIOCAKCOHCKYIO, IITBEICKYIO.
ABTOpaMu 000CHOBBIBAETCSI HEOOXOAMMOCTh (DOPMUPOBAHUS CBOEI POCCUICKOM MOJIEJIM KOPIIOPATUBHOM COLIMAIbHOM OTBET-
CTBEHHOCTH C YYETOM UMEIOIINXCS UCTOPUUECKUX TPAIUIINiA, 3apyOeKHOTO OTbITa U MEXITYHAPOIHBIX CTAHIAPTOB.

KiroueBbie cioBa: KopropaTuBHasl COLMAIbHASL OTBETCTBEHHOCTD, FOCYIapCTBO, KOHIIEMIUSI KOPIOPATUBHOM COLIMAIb-
HOI OTBETCTBEHHOCTH, 0JIATOTBOPUTEILHOCTD.
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In this article, the author analyzed the current state of charity, while the authors note that, despite the continuing historical
trends of philanthropy, modern charity in the context of globalization and the transition to the information society is acquiring
new features, especially this concerns organizations developing ideas of corporate social responsibility. Based on modern research,
the authors identify several models of corporate social responsibility: German, Anglo-Saxon, Swedish. The authors substantiate
the need to formulate their Russian model of corporate social responsibility taking into account existing historical traditions,
foreign experience and international standards.
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