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Curamkosa JI.B., Ky3axvmerosa C.E. IIpeacraBurenscTso B cepe peaiu3amuu TYPUCTCKOrO MPOIYKTA: MOPANOK PeaTH3AIMH MPABOBBIX NMPENUCAHMI
0 BbIIaue T0BEPEeHHOCTH B c(hepe IEKTPOHHOI KOMMepIHH

B craTbe aBTOpHI aHAM3UPYIOT ocenHue n3MeHeHust B DenepanrbHom 3akoHe «O0 OCHOBaX TYpHCTCKOI nesiTebHOCcTH B Poccuiickoii Deneparyn»,
BeTynuBInue B cuiy ¢ | stuBapst 2017 . HoBble monoxkeHus JaHHOTO 3aKOHA COMepXaT TpeOOBAHWSI O HATMYMH IOBEPEHHOCTH TypOIiepaTopa Ha peajiusa-
1IMI0 TYPUCTCKOTO TTPOJTYKTa, COOMIOIEHNE KOTOPBIX PACCMATPHBAETCST 3aKOHO/IATENIEM KaK OJTHO M3 YCIIOBUI OCYIIECTBICHYS TYPareHTCKOM e TeTbHOCTH.
ABTOpBI aHATM3UPYIOT MOPSIOK PEATU3AIIMI HOBOBBEICHUIA B YCTIOBHUSIX 3JIEKTPOHHON KOMMEPIIUM, OTMEYAIOT PSIT HEIOCTATKOB HOBOBBEICHUIT 1 TIPEIT-
JIaTaloT 3MEHEHWST 3aKOHOATEeTbCTBA.

KimoueBble ciioBa: Typu3M, TYPUCTCKWI MPOMYKT, PEATU3AIMs TYPUCTCKOTO TIPOIYKTa, TypOIIepaTop, TyporiepaTopckast IesiTeIbHOCTb, TypareHT,
TypareHTCKasi eITeTbHOCTh, TOBEPEHHOCTb.

Sitdikova Lyubov B., Dean of the Law Faculty of the Russian State Social University, Professor of the Department of Civil and Legal Disciplines of
the Moscow City University, Doctor of Law, Professor. Kuzakhmetova Svetlana E., Head of the Marketing Department of BLS CUSTOS GROUP, LLC,
Candidate of Legal Sciences. Representation in the Tourism Product Sale Sector: Implementation of Legal Instructions on Issue of a Power of Attorney in the
Electronic Commerce Sphere

In the article, the authors analyze the latest amendments of the Federal Law On the Fundamental Principles of Tourist Activities in the Russian
Federation, which entered into force on January 1, 2017. New provisions of the law contain requirements for the presence of a power of attorney for tourist
product sale issued by a tour operator; the legislator considers compliance with such requirements as one of the conditions for carrying out of travel agent
activities. The authors analyze the procedure for implementation of the novelties in the conditions of electronic commerce, note a number of defects in the
novelties and suggest amendments to the laws.
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