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IIpaBoBoe peryJupoBaHue JIEKTPOHHOH TOprosu B SinoHuN

Kmymuna JI.A.*

Lindbposuaaums skoHOMUKM HEBOSMOXHA 6e3 COOTBETCTBYIOLWEN NPABOBOI TpaHchopmauwmm. Ora saknoyaeTcs
B OLONTALMM CYLLECTBYIOLLMX HOPMATMBHO-NPABOBLIX OKTOB K M3MEHUBLUMMCS PEASTUSM SKOHOMUYECKOM AesTeNbHO-
CTU M MPUHSTUM HOBBIX, PEMYNIMPYIOLLMX OBLLECTBEHHBIE OTHOLLEHMS MO MOBOLY PAHEE HE U3BECTHBIX MPABY ABNEHM.
SinoHCKMit 30KOHOAATENb NOCIE[OBATENBHO PELLIAET TaKKe 3a4a4u. [10 OCHOBHBIM ACMEKTAM NPABOBOMO PErynnpo-
BOHMS SNEKTPOHHOM TOProBu ANoHUs 3AHUMAET NMAMPYIOLLME NO3ULMM B MMpE. B cTaTbe aHanmampyeTcs coBpemeH-
HOE ANOHCKOE 30KOHOAATENLCTBO 06 3NEKTPOHHOM TOPTOBIE U OLEHUBAKOTCS TeHAeHUMM ero passutua. OTaensHoe
BHUMOHWE YLENseTCs MPABOBOMY PErYIMPOBAHUIO LMPPOBLIX MIATHOPM SNEKTPOHHOM TOPrOBIX.

KnioueBble cnoea: anekTpoHHAs TOProsas, AnoHus, 3aKOHOAATENLCTBO ANOHMM, LMPOBLIE NIATGOPMEI, One-
pPaTOPbl LMPPOBLIX MAATHOPM.
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Digitalization of the economy is impossible without a corresponding legal transformation. It consists in adapting existing regulatory legal acts to the
changed redlities of economic activity and adopting new ones regulating public relations regarding previously unknown phenomena. The Japanese legis-
lator consistently solves such problems. In terms of the main aspects of the legal regulation of ecommerce, Japan occupies a leading position in the world.
The article analyzes the modern Japanese legislation on ecommerce and assesses the trends of its development. Special attention is paid to the legal
regulation of digital ecommerce platforms.

Keywords: ecommerce, Japan, Japanese legislation, digital platforms, digital platform operators.

* Cnpaska 06 aBrope: Kuyauna /uana Arexcandpoena, noueHt Kadeapbl Kommepueckoro rmpasa CaHkr-IleTepOyprekoro ro-
CyIapCTBEHHOIO YHUBEPCUTETA, KAHIUAAT IOPUIUUECKUX HAYK, NOLEHT (31eKkmponHblil adpec: d.zhmulina@yandex.ru)

| 16 | «KOHKYPEHTHOE IIPABO»





