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B craTtbe paccmarpuBaercs creuubuka GUPMEHHOTO CTMASL M €r0 BO3MOXHOCTM KaK MHCTPYMEHTA
GOPMUPOBAHMS UMMAXKA COBPEMEHHOIN OpraHM3auuMuM Ha IpuMepe OUOAM-OTEUHO-MHPOPMALMOHHBIX
yupexpeHuit Poccum. BbipeAeHBI ceMb STaloB, Ha KOTOpble IIOADA3AEASIETCS MpoLecc paspaboTku
bUPMEHHOTO  CTUASL COBPEMEHHOM OpraHM3aluuy. B  3aKAIOUEHME aBTOPBI OTMEYAIOT MepCIIEKTUBbI
(UPMEHHOTO CTUASL COBPEMEHHOM 01-OAMOTEKM KaK CPEACTBA, CIIOCOOCTBYIOIIETO MCKOPEHEHMUIO COLMAABHBIX
CTEPEOTMIIOB U LITAMIIOB, a TAKKe KaK MHCTPYMEHTA, CIIOCOOHOTO TIOBBICUTD UMMAXK OPTraHU3ALMN.

KArwueBbie cAoBa: GUPMEHHBIT CTMAb, UMMAX COBPEMEHHOI OpraHmMsalud, UMUAX OuOAMOTEKM,
610AMOTEYHO-MHPOPMALIMOHHOE ~ VUPEXAEHME, MHTepbep OMOAMOTEKY, MH-CTPyMEHT (OPMUPOBaHMS
UMMAXKA.
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The article examines the specifics of corporate identity and its capabilities as a tool for shaping the image of a

modern organization on the example of library and information institutions in Russia. Seven stages are highlighted into
which the process of developing the corporate identity of a modern organization is divided. In conclusion, the authors
note the prospects of the corporate identity of a modern library as a means of contributing to the eradication of social
stereotypes and cliches, as well as as a tool that can enhance the image of the organization.

Keywords: corporate identity, the image of a modern organization, the image of a library, a library and

information institution, the interior of a library, an image formation tool.

I T A
| «KYJIbTYPA: YNIPABJIEHUE, 3XKOHOMMKA, MPABO»






