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MapkupoBKa TOBapoB CpeACTBaMM
uaeHTUdMKaLumM KaK cpeacTso 00pbObl
C KOHTpaaKTOM B YC/I0BUSX LM poBU3aLMK
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Cratbs TIOCBSIIIIEHA PACCMOTPEHMIO MHCTUTYTa MAPKUPOBKU TOBAPOB CPEICTBAMU MACHTU(DU-
Kauuu Ha hoHe ycuseHusI LM poBU3aLIMU SKOHOMUKH U MTpearpuHuMaTenbeTsa. [lokazaHo 3Have-
HHE TaHHOTO MHCTUTYTA KaK OMHOTO 13 3((EKTUBHBIX CPEACTB OOPHOBI ¢ KOHTPA(DAKTOM.

KiroyeBbie cii0Ba: MapKupoBKa TOBapoOB, CPENICTBO MICHTH(MDUKALINK, KOHTpadhaKTHast POIYK-
1s1, UPOBU3ALINS, TOCYTaPCTBEHHO-YaCTHOE TTAPTHEPCTBO, MOCTABKa.

Labelling of Goods with Identification Means to Combat Counterfeit in the Conditions
of Digitalization

Albina S. Panova

Head of the Department of Givil and Entrepreneurial Law

of the Kazan Innovative University named after V.G. Timiryasov (IEML)
PhD (Law), Associate Professor

The article is devoted to the consideration of the institute of marking goods by means
of identification against the background of increasing digitalization of the economy and
entrepreneurship. The importance of this institution as one of the effective means of combating
counterfeit goods is shown.
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