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B cratbe paccMOTpeHbI TPOGIEMbI COOTHOIIEHMS TIOHATHI «CBOO0/Ia MBICJIN» 1 «CBOOO/Ia MHEHUI >, laHa XapaKTepu-
CTUKA KOHIEINH TOHUMaHUS KOHCTUTYIIHOHHO-T1PaBoBoit mpupoasl CMU, ux Biustaust Ha hopMupoBanme 06IecTBeH-
HOTO MHEHUSI, CYIIHOCTH METOJIOB, MCIOJIb3yEeMbIX JJIST JOCTHKEHNST 9TOM Iesii. BpickazaHa MBIC/b O HEOOXOIUMOCTH
Hasmunst obiectBenbix CMU, kKoTopble 10KHBL (PHHAHCHPOBATHCS (€3 OTTOPHI Ha OI0/UKET TOCYIAPCTBA U 00513aTENBHO
KOHTPOJIMPOBATLCS OOIIECTBOM.

Kumouessie cioBa: cBo6oma mbican, muenne, CMUI, pexakitusi, Clioncopsr, teseBuaenue, ureprer, mcnxosornde-
CKOe BO3/lelicTBHe, MAaHUITYIMPOBaHUE.
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The article considers the problems of correlation between the concepts of “freedom of thought” and “freedom of
opinion”, describes the concepts of understanding the constitutional and legal nature of the media, their influence on the
formation of public opinion, and the essence of the methods used to achieve this goal. The idea is expressed about the
need for public media, which should be funded without relying on the state budget and must be controlled by society.
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