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DUKTHBHBIE CKUIKH: TIPOOJIeMA U pellieHre B POCCHIICKOM 1 3apy0eKHOM IpaBe

B cratbe naercs opuanyeckast OLeHKa paclpoCTPaHEHHbBIM MPAKTUKAM YCTAHOBJIEHUSI HETOCTOBEPHBIX CKUIOK C LEHBI
ToBapa. OcobeHHOe BHUMaHUE YIeIsIeTcsl IpodiieMe epMaHeHTHBIX CKUIIOK, KOTa TOBap CO CKUIKOU (hakThyeckn He mpe-
JlaraeTcst K TIpoliaXke I0poxKe TIpexHel cpenHeil eHsl. [IpoBomuTcst mpaBoBoit aHAMN3 TPOOIEMbl BBEACHUSI TIOTPEOUTENST B
3a0JTyXKIeHNEe CKUAKOI B clyyae, KOTa YCTAHOBJIEHUIO CKUAKY MPEIIIECTBOBAIO MOBBIILIEHME LIEHbI Ha ToBap. Vcrnonb3oBaH
OTIBIT OOPBOBI ¢ PUKTUBHBIMU CKUAKAMU, HAKOTUIEHHBII 3apy0esKHBIMU MPABOIOPSIAKAMY (B YACTHOCTHU, OTIBIT ABCTPaIUH,
Tepmanvu, Ucrmanum, Kanansr, CLLA). [MpemnaraeTcst uist onpeneseHus JOCTOBEPHOCTU CKUIKW CPAaBHUBATH IIEHY TOBapa co
cpeaHel 1IeHOoit Ha ToBap, chopMUPOBABIIIEICS B TeUeHNE HECKOIbKMX MPEAIIECTBOBABIIIMX MECSILICB.
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Fake Discounts: The Issue and Solution in the Russian and Foreign Law

The article provides a legal evaluation of common practices of setting false discounts on the price of goods. The problem
of permanent discounts, when goods with discount were not actually offered for sale more expensive than the previous average
price, is specially considered. The problem of misleading consumers about discounts in case of establishment of a discount was
preceded by increase in price of goods is analyzed. The author uses the practice of struggle with fake discounts, accumulated
by foreign legal systems (particularly Australia, Germany, Spain, Canada, USA). The method of determination of reliability of
discount by comparing the reduced price of goods with the average price of goods during the previous months is proposed for
using in Russian legal system.
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