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PA3BUTME NPABOBbIX LIEHHOCTEW
B UICTOPUYECKOM KOHTEKCTE
MPABOBBIX UAEN

ILII. JIAHT, kanauaat 1opuauyeckux HayK, HA4aJbHUK
0T/IeJIa AaHAJIN3A, CTATHCTHKH U 00ecredeHust
cynonpousoacTsa OJMHHAINATOr0 APOUTPAIKHOTO
aneJUISIUOHHOrO Cy1a

KmoueBble cj10Ba: 11eHHOCTb, MPAaBOBast aKCUOJIOTHS, (-
Jocodus mpasa, IPaBOBOE PETYJIMPOBAHUE, €CTECTBEHHDIE

npasa.

B Hacrosiieit ctathbe MpuBeJAeH aHAJIU3 MMPABOBbIX UACH,
TEOPHil U YIEHUI O TIPaBOBBIX IIeHHOCTSX. [Tpu 3TOM aBTOpOM
MPUBOAATCS TTO3UIINHU PA3IMUHBIX DHIOCO(MOB U TTPABOBEIOB,
B pa3Hbie BpeMeHa MCCIIeAYIOIX 0003HAYeHHYIO TEMATHKY.
Kpome Toro, B cTaTbe MpOUUTIOCTPUPOBAHBI POJIb U 3HAUEHUE
MpaBOBOI aKCUOJIOTUU JUIsl HOPMATUBHOTO PETyJIUPOBAHUS
OOIIIECTBEHHBIX OTHOLIEHU.

In this article the analysis of legal ideas, theories and
doctrines on the legal values. At the same time, the author
presents the positions of various philosophers and jurists who
at different times study the designated topic. In addition, the
article illustrates the role and significance of legal axiology for
the normative regulation of public relations.
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