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ABTOPOM NPEANPUHSTA NOMbITKA BbISBUTL U KIACCUPULIMDOBATH CyObEKTOB, Y4aCTBYIOLMX B DEAIM3ALMY MDUHLMNA [11ac-
HOCT B U30MPATENbHOM MPOLIECCE. AKTYanbHOCTb NPEACTABAEHHOrO aHamm3a 00YCAOBIEHa MOBLILIEHNEM MHPOPMUPOBAH-
HOCTY OOLLIECTBA, NOSBIEHNEM HOBbIX COEACTB M0/YHEeHUs 1 JOCTYHOCTA MHOPMALIMK, YCTAHOBIEHUEM Ha 3aKOHOAATE IbHOM
YPOBHE TPeO0BaHWIA 00 OTKPLITOCTY AAHHBIX PA3/INYHBIX MPOLECCOB M OCOOEHHO N3OMPATELHOIO NPOLIECCa, YTO 00ecne mnBaeT
akTndeckoe BOMoLeHUe PSAA AEMOKDATUHECKUX YCTaHOBOK U LIEHHOCTEN, 3akpernieHHbix B KoHcTutyumm Poccwiickoii Oe-
Aepaumn. B peaynbrate npoBEAEHHOrO U3y4eHus aBTopoM 000CHOBAHHO BbIAENEHbI YETIDE TPYMMbl YKa3aHHbIX CYObEKTOB:
CyObEKTbI, HEMOCPEACTBEHHO 0OECTeYMBAIOLIMNE [TIACHOCTh M3OMPATENbHOMO NMPOLIECCa (M3OMPATE/IbHBIE KOMUCCUM), y4acT-
HUKK, COABHCTBYIOLME 0DECTEYEHNIO TNACHOCTH (HAb0AaTem, CPeacTBa MacCoOBOM MHPOpMaLm), CyObeKTbI arntaLmm
( KaHanaar, M36MpaT€J7bHOG Oﬁbeﬂl/lHeHMe, a TaKxe nHble inLa, kKotopele Moryt ObITb [PUBJIE4YEHbI K arutaumm B YCTaHOB/IEHHOM
3aKOHOAATENIbCTBOM MOPSAKE); MHbIE CYObEKTbI 00ECTEYEHNS MPUHLIMIA ITIACHOCTH, KOTOPbIE Y4aCTBYIOT B OTAE/bHbIX dTaNax 1
npovesaypax opraHn3aLmn n npoBeAeH!s BoIOOPOB U ONOCPEA0BaHHO COAGHCTBYIOT 0DECTIEYEHUIO NIacCHOCTU M30MPaTEeIbHOMO
npoLecca (opraHbi rocyaapCTBEHHOM BAACTH, 0praHbl MECTHOIO CaMOyrpAaBIeHSs, MHbIe OpraHbl, OpraHusaLmm, 00beanHeHus).
[To MHeHIO aBTopa, NPEACTABAEHHbIN aHAM3 N BbISBNEHHAS KNACCUMUKALMS B YCIIOBUSIX COBPEMEHHOTO KOHCTUTYLIMOHHOMO
1PaBoropsAKa He TObKO PACLLIMPST TEOPETUYECKUE 3HAHUS O NPUHLNIE [IACHOCTU B U30MPATE/IbHOM MPOLECCE, HO U I03BOJISIT
KOHKDETU3UPOBATb MPABOBYIO B3aNMOCBS3b MEXZY CyObeKTamu 00ECHeHEHNs PACCMATPUBAEMOr0 NPUHLMNG, CO3AaBasi OCHOBY
U1 BANbHENLLIEr0 COBEPILEHCTBOBAHMS 3aKOHOAATEIbCTBA 1 MPAKTKM Er0 MPUMEHEHMS.

KnioyeBble cnoBa: npyHLMI racHocTy, u3bmuparesbHblii MpoLece, N30UpaTebHbie KOMUCCM, HabMaeHe, CPes-
CTBa MaccoBoyi MHGopMaLm, CyObeKTbI aruTaLum.
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The author makes an attempt to identify and classify subjects participating in the implementation of the publicity principle
in the electoral process. Relevancy of the presented analysis is based on the increase in awareness of the society, appearance
of new means of access to and availability of information, legislative establishment of requirements for fransparency of data
about various processes and the electoral process in particular, which ensures actual implementation of a set of democratic
targets and values fixed in the Constitution of the Russian Federation. As a result of the carried out research, the author has
sufficient reason to single out four groups of indicated subjects: subjects directly assuring publicity of the electoral process
(electoral commissions), participants facilitating publicity (supervisors, mass media); campaigning subjects (candidate,
electoral association and other persons who may be attracted to campaigning within the legally established procedure);
other subjects assuring implementation of the publicity principle by participating in various stages and procedures of voting
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arrangement and carrying out and indirectly facilitating publicity of the electoral process (government authorities, local self-
government authorities, other authorities, organizations, associations). In the author's opinion, in conditions of the modermn
constitutional law and order, the presented analysis and the made classification will not only broaden theoretical knowledge of
the publicity principle in the voting process, but also enable elaboration of the legal interrelation between the subjects assuring
the reviewed principle, creating a basis for further improvement of the law and its application practice.
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