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CraTbs NOCBSALEHA BOMPOCAM MPaBOBOr0 PEryMpPOBaHus BbiMycka v PacipOCTDAHEHUS MeYyaTHbIX arvTa-
LIMOHHBIX MaTepuanoB KaHAMAATOB U U3bMpaTesbHbIX 0ObeANHEHI Kak Hanbonee pacnpoCTPaHEHHOro MeToAa
npenaBbIOOPHON aruTaLmm. B cTaTbe o0TpaxeHa aBTopckas OLEHKA OCHOBHbIX I0PUANYECKUX MPU3HAKOB Pacrpo-
CTPaHeHWs! NeyaTHbIX aruTaLMoHHbIX MaTepuanoB; Nepuoaa PacnpOCTDAHEHHS, NCKTOYNTENbHbIX TpeboBaHNI,
MPEAbABASIEMbIX K E4aTHbIM MaTepuanam, CyObekTOB, MHULMUPYIOLLIMX X U3rOTOBAEHNE, @ TaKXe OrpaHuyeHuit
COZEPXaHNS NeYaTHbIX aruTaumuoHHbIX Matepuanos. [pMBOANTCS aHann3 yCnoBMIA PaCAPOCTPAHEHUS NeYaTHbIX,
ayanoBu3yanbHbix MaTepuanoB B CET MIHTEPHET Ha caliTax, He UMEILLMX CTaTyca CETeBbIX U3AaHMIl.

KnioyeBsbie cnoBa: arutaiuus, kanamaatsl, n3bupatesbHble 00beaMHEHNS, neyaTHble arutaLuoHHbIe
marepuanbl, uHaHCUPOBaHUe U3BMPATeNbHOI KaMmaHmnu.
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The article is devoted to the legal regulation of the issue and distribution of printed campaign materials of
candidates and electoral associations as the most common method of pre-election campaigning. The article
reflects the author’s assessment of the main legal signs of distribution of printed campaign materials: the period
of distribution, the exclusive requirements for printed materials, the subjects initiating their production, as well as
restrictions on the content of printed campaign materials. The analysis of the conditions of distribution of printed,
audio-visual materials on the Internet on the sites that do not have the status of online publications.
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