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B crarbe nmpoBoaMTCS aHAIN3 3apyOEKHOTO M OTEYECTBEHHOTO OTbITA B YIIPABJICHUU Pa3BUTHUEM TypHU3Ma C BbIIEICHUEM
OCHOBHBIX MCMOJb3YeMbIX MOJIEJIeil TOCyIapCTBEHHOTO yJyacTUsl B JaHHOM Mpoiiecce. Onpeaenstores KioyeBble HakTopbl
ycrexa TOl Uiy MHOW Moneu: no OpMUPOBAHUIO €AUHOTO TYPUCTCKOTO MPOCTPAHCTBA, 00ECTIEUEHUI0 MHOTOOTPACIEBOro
BUJIEHUST TYPUCTCKOIO CEKTOpa 9KOHOMUKU, (POPMUPOBAHUIO MEXaHM3Ma B3aMMOJICMCTBUS MEXIYy BCEMU €ro yUaCTHUKAMHU,
MPEAOCTaBICHUIO PETUOHAIBHBIM CTPYKTYPaM 3HAUMTEJIbHBIX 3aKOHOIATEIbHBIX U YIIPABJIEHUECKUX MHUITMATUB, HalleJJEHHBIX
Ha co3IaHNe YCIIOBUIA, CTOCOOCTBYIOIINX Pa3BUTHIO TYpU3Ma, MHBECTULIMOHHOM aKTUBHOCTH U TIPUBJIEKATETbHOCTH TYPUCTCKUX
nectuHauuii. Ha mpumepe psiia cTpaH pacKpbIBalOTCS OCOOEHHOCTU CUCTEMBbI YIIPaBJIEHUs pa3BUTUEM Typu3Ma Ha rocyaap-
CTBEHHOM U perMOHaJIbHOM YPOBHSIX: CYIIECTBYIOIIE OPTaHbl YIIPABJICHUS U OCYLIECTBIISIEMbIC UMY 3a7a4l B COMIOCTaBJIEHUN
C pesyJikTaTaMU OT TYPUCTCKOM NESITEIbHOCTH MO KOJUYECTBY BHYTPEHHUX U BbE3IHbIX TypucTOB. OTMeuaeTcs, uto Poccust
XapakTepusyeTcsl ¢1aboil MeXXBEIOMCTBEHHOM KOOpAMHALIME oTpacieil u chep TYpUCTCKOTO CEKTOpa SKOHOMUKU, HU3KOM
MpeANTPUHUMATEILCKON aKTUBHOCTBIO.

KiroueBbie ci1oBa: TypusM, TYpUCTCKUI CEKTOP SKOHOMUKH, YIIPABJIEHKE PA3BUTHEM TypU3Ma, PETMOHAIbHBINA TYPUCTCKII
MPOIYKT.

Analysis of Foreign and Domestic Experience in Tourism Development Management

Onishchenko Elena V.

Head of the Institute Spatial Development of Regions

Senior Research Scientist of the Federal Research Center «Subtropical Scientific Center
of the Russian Academy of Sciences»

PhD in Economics

The article analyzes the foreign and domestic experience in managing tourism development with the identification of the main
models of state participation in this process. The key success factors of a particular model are determined: the formation of a single
tourist space, the provision of a diversified vision of the tourism sector of the economy, the formation of a mechanism for interac-
tion between all its participants, the provision of significant legislative and managerial initiatives to regional structures aimed at
creating conditions conducive to the development of tourism and investment activity and the attractiveness of tourist destinations.
On the example of a number of countries, the features of the tourism development management system at the state and regional
levels are revealed: the existing governing bodies and the tasks they carry out in comparison with the results of tourism activities in
terms of the number of domestic and incoming tourists. It is noted that Russia is characterized by weak interagency coordination
of industries and areas of the tourism sector of the economy, low entreprencurial activity.
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